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A companies ability ta survive
ar do wel in this recession may
depend heavily an a company’s
abilty to marker effectively

How is Marketing defined?

“The Chartered Instiute of Mar.
Keting defines marketing as "The
management pracess responsi-
bl for identiying anticipating
and satsfying customer require-
ment profibly.” Marketing i3
highly complex, multi-
dimensional sk that i essential
2 the growth and stbility ofa.
company. It can take many
forms. WWhile many companies
may have relied ona consistent
daabase of clients or custom-
ers, it may now be necessary to
utilize markeing to reach out
for new business.

Kim Rathyen, Marketing Caard.
ratorat CPS, smates: "Your mar-
Keting approach shauld be very
wellrounded. In th ecanomy it
is Impor@nt to be open-minded
2 trying new things.

Butwhat about the cost?

Making the raam in your budget
fora marketing plan may be

Become

Caral White of Fruga Market.
ing states:"Advertsing and
marketing gurus tel s that

It takes multple impressions of
2 message to get patential
buyers ta make that buying
decision” Seven i the lucky
number. Therefore, ind as
many ways a5 you can to get
your brand out there.

‘Whatis the next step?
While brand recogrition &
important,itis not enough
alane. There must be astrang
message behind your brand.
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difcutt. However, without
consistent presence, your
campany may risk s drastic
decrease in revenue,

There are many vays to create
a costeffective marketing plan.
Technology has really helped
ta make this possible. There
are plenty of anline apportuni
s via networking sits such
a5 LinkedIi or the less for-
mal, but highly popular site
Facebook” Abo, e-mals s0-
cial-networking events and
cammunity invalvementare all
greatvays to reach outand
increase presence ata low
cast.

How can you market
effectively?

s marketing can be very time
cansuming it i sental to do
your research. The Chamber
of Commerce and The New.
Jersey DOL, both provide
infarmation an which indus-
triesare doing well and many
ather search engines, can pro-
vide you with the information
you heed to plan your farget
industries. The more you
Knaw, the better you can pin-

¢ cost-effective marketing?

point the companies you need
ta market to. Thi vl drast-
lly help to decrease your
chances of wasting your time,
resources and money.

Donthave the time to do
Marketing?

Marketing requires a ot of
planningand 3 good marketing
plan can take a ot of time and
energ ta carry out, Assigaing
the fask t 2 specific Individual
an help keep things arganized
and mare effcient. Ao, itk
nevera good idea o have
marketing fake away from
anather employess jab. For
ampl, incorporating mar-
Keting into the customerser-
vice representative's duties wil
distractfrom the equally im-
pormnt rale of maintaiing
Customer satisaction,

How can you incarporate
marketing without hiring 3
new, full-time employee?

CPS can pravide you withan
experienced marketing repre-
sentative

more than just a brand.

You mustaluays be able to
answer the question of how
youare going to salve your
Customer's problems. Ifyour
Solution is tied ta an emation
and personal solution youare
an the right track,

Froma CPS stndpoint pro-
viding someane with a tempo-
rary warker to help get the job
done can provide 2 business
owner vith lot more time.
This means fess stress and
mare time o spend vith fam-
ity Ahways remember, your
marketing relatianship wil be

with an individual, not with
companyas a whale.

Once you have received the
attention of the buyer, it
importan to build trustand
relatiarshigs. One great way
ta da this i through cammi-
ity invalvement. Mary Bells,
of ‘baut.com, claims: "Peaple
t2nd to be more suppartive of
businesses and arganizations
that give samething ta the
cammunity, rather than those.
that just take, never ghing In
return.
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Questions Answered:

« How important is mar-
keting in this ecanomy!

 How can | get my com-
pany brand out there and
remain within budget!

© What can | do if | don't
have the time ar maney
ta hire a full-time market-
ing rept

o After brand recognition,
what else s there?

 How can you strengthen
clientcustomer relation-
ships?

Linked 1.

Linked-In stasiics show that
Over 40 Millon profazsionsls
utlzethe site o sxchangs
information and idsas. Kim's
recommandatons in seversd
groups to stay abrest of indus-
oy e and chare idess v
hve t comducting your buse
sz, Alzo  grest sy o con-
et and grow your natvork





